
Full Blast Creative
This proposal is aligned with the following:

1. Deliver Value.
• When the market is gone, who will create the new one?

2. Be Creative, Curious & Adventerous.
• What’s outside of the box, but can be used within?

3. Pursue Growth & Learning.
• One cannot know, what they do not know!

4. Build & Maintain Relationships.
• The old energy was about ‘who you know.’  The new energy
is all about what they can bring and are they trustworthy?

5. Embrace & Empower our Community.
•Simply Put:  Be a good neighbour.



Contrasting Terms:
•Vibration = Light Economy
•Quantum Thought & Linear Talk

•Time = Money Economy
•Linear Thought & Binary Talk

The Sophisticated World

First They Ignore You

The Developed Nations

Then They Laugh At You

Then They Fight You

Then You Wynn {Win}!

First Level - ‘Underground’

Foundational Level

Status Level

Next Challenge Level
- The Magnetic Play -
Becoming Irresistible

- Business, Bus-i-ness, Busyness -

- The Precepts of Preeminence - 

Alliances & Trust

- The Tenets of Abstract Substance -

Research & Development

Theoretical Framework

This step level has been
completed.

‘Experiential Economics’ and
‘uneducated philosophy,’
began 13 years ago.

The past 2 years were dedicated to
“The Art of Discussion” display.

We are here.

Trust is the way forward.
Step 2 is a leasehold
inducement!

There is always a fight to stay
in mental paradigms, even if
they are now obsolete.

C’est La Vie!



The Next Page

Spotlights the sectors you will open!

North American Industry Classification System



Material For

Content
Creators

Material For

Law and
Accounting

Material For
Business Councils, Trades

Guilds and Pension or
Fund Managers

Material For

Real Estate, Leaseholds,
Landlords and Tenants

Material For

Insurance Groups
or Credit Pools

Material For

Financial Institutions

Material For

Small Business
Retailers

Material For

Funds, Wealth Management
and Investment Services

Material For

Natural Resource
Vendors

Material For

Natural Resource
Suppliers

Material For

Tertiary or
Cottage Industry Business

Material For

Employee to
Employer Relations

Material For

The Courts

Material For

Professional Class
Services

Material For

Food Markets
and Grocery Retailers

Material For

Research and
Development

Material For

Polytechnic
Schools

Material For

Trades
Programs

Material For

Marketers, Media-Makers
and Advertisers

Material For

Established
Artisans

Material For
Local People:

Individuals, Couples,
Families and Groups

Material For

The Homeless, The Vulnerable
Sector and Victims

Material For

Owners, Operators
and Investors

Material For

Charitable Organizations

Material For

Skills Competition
and Local Fairs

Material For

Art Training
and Supply Retailers

Material For

Fashion Manufacturers,
Producers and Publicize-rs

Material For

Post Secondary
Learning Institutions

Material For

Automotive
Dealerships

Material For

Automotive
Service Only Locations

Material For

Municipal and Provincial
Political Persons

Material For

Industry or
Market Councils

The Scope of this Endeavour
Listed here are the sectors, for which material will be created in order to ensure our economic prosperity.



The Next Page

Showcases what you will build! 

Societal Gears

Circular Business Model

•LIVE AUTHENTICALLY•
•SHOP LOCALLY•
•SPREAD GOOD•



Circular Business Model - Localized
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Art & Advertising

   Research
 & De

vel
op

me
nt

Re
so

urc
e E

xch
ang

e
        Talent Pool Sharing

          Training

Debt Solutions Specialties
To be provided so that while abilities

and skills are being offered, plans for
utilization are instilled as personal

attributes.  In order to benefit both the
group and the unique individual

characters, which comprise this
operation.

Work Spaces & Discussion Houses
Currently, with investment in space and structure

at an all time low and the impending inflation
which is rising, in a multi-level way as to

hide it from the common-sense.
It is imperative that locals begin

to re-capture their own
buildings and the land
which they are upon.

Anchoring Thought Tanks
Whereas, we live in a place with highly specialized
talent and intelligence. Thought Tanks, which
diversify our special classes need to be enabled.
So that we can stimulate the production and quality of
the items which we will need to offer our foreign trade
partners, as we seek independent wealth for ourselves.
These are called thought tanks and not think tanks in
reference to the anchoring points we will need to set.

Stabilization through Trades
With the ability, to re-create anything already
built in the world, it is time for us to employ
our own people in ways that secure our
needs locally, with the plan of
growing our Futures and other
Trade Options.

All of this MUST be targeted at alleviating
the burdens of:

•Our operational and Emergency
Responders.

•Our indebted Court & Political Systems

With the ideals and currency being driven towards
equilibrium, so that restorative centers

are a focus whereupon we will find a
re-generation of both mental and

physical labour.  From there technology
will be able to provide allowances for maintaining.

In this way, positive effects will flow
to all ages and thereby create a new

common-wealth, centered around common-good.



The remaining pages highlight what
‘Actuarial Sociometry’

can illuminate.

It is an Art.

&
It is the science of performing economies



For Training Local Business in Working with Art
The following packets are ready for use in training both small and large businesses.



Vision - Reality
This mural provides a representation of  the goal.  When Art is known to not only serve, but impact the local
economy.  The people will work to support local talent. This will recirculate through our local businesses and

institutional practices, thereby ensuring income from external resources is protected and utilized locally.
In this way, we will ensure an economic evolution, rather than a revolution of  ‘old energy’ measures.



Capability Spectrum of Fear & Love
How the box which stifles creativity is originated.

Diagram: Realization of Potential
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The Importance of Confidence for Individuals and the Group

Below is a guide for how society and the individual effect each other through causal actions.
It is the basis for establishing a foundation of  5 Basic Needs.

The 5 Basic Needs for individuals are food, shelter, clothing, security and personal space.

Once secured they free Artists and Skilled Professionals to create for the larger society which provides for them,
while they provide for it.



The Cards
The cards on the previous ‘confidence’ page.  Relate to the mural below, which will be utilized through psychology

and neurology, for creating road maps for individuals and groups to create a relative understanding of
their positions in society.  With it, clear goals and outlines can be established.  The benefit is that this allows for

a pathway to comprehending situations outside of  the political sphere and allow for proper conditions to be
ensured for revitalizing and restoring citizens.  As it takes into account things such as, addiction and trauma,

which are often an after-thought from the group perspective.



For so many reasons.  The time is now to create a sustainable market for our local economy!

Never before has the median age of the 
world been above 30 years old.

Canada is in it’s 40’s.
And yet, the impact society has stated that
“Not since the second world war have our

youth [in Alberta] been at greater risk.”

We seek evolution, not revolution.

World Median Age Age Dependency Ratio Old Age Dependency Ratio



What you have just been presented with, is pieces of a story.

One that will be used for Market Creation!

All businesses are looking for steady supply lines.
Meaning clients, customers, buyers, etc.

In this way, your struggles become easy
and the hardships become fun!

As it brings you into the new paradigm which is forming,
now that the ‘old market,’ no longer exists.

With this ‘FBC’ will be on the cutting edge of what is to come,
as technology is now solely a commodity and the people

are once again, the wealth.

Instead of compelling the people to purchase,
make it irresistible for them not to.



Already Aligned


